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Consumers say:
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CHICAGD — Given the economic
tsunnmi that has fooded both TS,
and foreign markets, it is no surprise
that consumers everywhere are look-
ing fior additional ways to sove. Ac-
cording to a recent study by Leo JJ.
Shapiro & Associates, more than
one-third (35%) of LS, consumers
fewd that their income has decreased
since last year, and a majority (51%)
say their financial situation has
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worsened—the highest levels in
nearly 20 years,

“Even if you don't feel the pinch

. you still get a sense that
vyou do need to change how you pur-
chase, becanse everyone else i3 ex-
plains one shopper.

Consumers are elosely evaluating
each purchase by asking themselves
two questions: "Am I buying this

becawae I meed it, or want ™
And, Am 1 getting the best vahee for
my money?” They also are looking at
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the total cost of the shopping trip
and, as a result, are reducing the
number of trips, finding ene-stop
shopping centers, and even increas-
ing anki all for the sake
of saving on gasoline.

Consumers are seeking (and re-
tuilers are offering) price-based dis-
count and incentive initiatives, bol
there exists the opportunity for a
more strategic approach.

“At this point in the economic
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economic dynamic equntes,
simply, to more cash in hood.
However, other elements
fighting for mindshare of tho
eotisumer pasycho these doays
include joblessness, personal
savings and tha much-ma-
ligned federnl soononmie bailout,
which have led to an all-time

low in nuu::l.‘mnwr cunl]d::l&.:e
Inst month, as o by the
Conferencs thrﬁ't%ﬂﬂhf
the group reported that confi-
dence had dropped to 38 hasis
painte, down from 61.4 in Sep-
tember (the survey’s baseline
of 100 was set in 1985},

Many economists have spuc-
ulated, howover, that this con-
guméer trepidation i only par-
tinlly n to ronl fear, In-
atead, they point to the presi-

www.Retailing Today.com

dentinl election, pu.m'culm
the campaign rhetoric, whi

casentinlly bombarded voters
with a message about how bad
things have become. “It's badly
broken,” bhoth eandidates
chimed, *And I'm the man to fix
it" It strds to reason, there-
fore, that with the election over,
thnt messsge will now change
considerably, shifting from one
of negativity to one of conrtric-
tive, pro-active planning. And

this, the dunkmﬁ]mgg-lm will ul-
Tewinke, if for nothing else, the
indecisgion that has ocoupied
COnBLTETs. mir

In late Oetober, for example,
when many reputable national
polls reported that Barack
Obama had token a sizeable,
mostly insurmountable lesd
over John MeCain, consumer
confidenee began to stabilize
ever so alightly, and at least in
one ease, it began to show im-
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provement, According to the
witkly ABC News Consumir
Comfort Index, which uses a
scale af - 100 w -+ 1, consumer
eonfidence for the week imme-
diately prior to election week
AW A afip;ht uptick in confi-
dence (to 48, froon -500, imd de-
gpite all of the negative eco-
namic news, did not drop un-
der itz record low of -51 et in
May, when news of rising fuel
prices dominnted tho news m
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downturn, Americans are ex-

“High attention levels, com-

tima.hmﬂmmuﬁnc
strategies” they are imple-
menting now. 8
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service industries. The domi-
nont Mosaic lifeatyle sog-
mwents nearby are known as
“Urban Diversity” and “Sta-
hle Caresrs.” Urban Diversity
residents are young, single
and perhaps have children.
Full-time students, they tend
to hove lower incomes and
wnjoy billinrds, footbull and
music, Stable Careers house-
holds are highly-cdueated,
but hove lower incomes. They
are significant conkumers of
Internet banking aorvices,
ngwspapers and books, An in-
dustry under-reprezented in
this ares is msurance, While
the residents-—eapecinlly the
Stable Careers—are signifi-
cant consumers of msurnnee,
there are fiew options nearky.

Az o basie tepet of the site-
seloction process is to koow
as mueh detailsd information
aboul consumers in the im-

medinte ares, types of buki-
nesses and availoble services,
wa recommoend an analysis
that draws on the strength of
proven customer profiling
tools and a comprehensive
business database. Armed
with such data, decision-mak-
ers can begin to draw some
gpecifie, actionable conclu-
sioms about the types of busi-

nesses that moay have the |
greatest chanee for success. @
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RUSSELLVILLE, ARKANSAS
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Duestanding, mﬂy

6" reinforced concrete floors; ceiling heights to 28°
Precast concrete tilt wall panels

Compressed air-lines throughout
39 - 9 x 10" dock-high doors; one 10" x 14" ramp-level entrance

100% wet spriniler system
All utilities
The property s conveniently located Y. mile to 1-40; one hour drive
to Interstates 30 and 540, Highway 67 and the Fort Smith MNational
Airport; 75 miles to Little Rock Adams Field Airport.
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